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Learning From Pi~e Place Market
Marlys Erickson,Executive Director of
the Pike Place Market Foundation, /tosted
the third Queen City organizational
meeting at the Goodwin Library
overlooking Pike Place. Marlys gave a
systematic description and penetrating
analysis of the Market's history and
organization. Marlys helped start the
Market Foundation as a Vista Volunteer
in 1982 and subsequently was
DeYf!lopmentDirector for theNorthwest
AIDS Foundation before taking her
current position at the Foundation.

Historically, the Pike Place Market
opened as a private venture farmer's
market in 1907. The Market's busiest
time in private hands was during the

, , depression when the market had over.. .~O,OOOvisitors a day, about the same as
day. While the Market declined after

the depression, the internment of west,
coast Japanese-Americans during World
War II meant that 600 farmers.
disappeared from the Market overnight,
destroyingthe Market's vibrantcharacter.
Only 40 farmers occupied day stalls
following the war.

The Market continued to decline
until 1971 when the City of Seattle
proposed a 100 million dollar Urban
RenewalProjectfor 16 acressurrounding
the 9 acreMarket. An organizationcalled
Friends of the Market sprang up and
forced a city-widevote pitting the Urban
Renewal Project against preservation of
the Market. Preservation won the day
and the work to preserve the Market
began. The,Cityof Seattledid not pursue
its plans for urban redevelopment
following the vote but put its resources
behind the Market. The Market was
established as a City chartered
Preservationand DevelopmentAuthority
because Washington State law forbids
cities from engaging in real estate
development. Washington State is
unusual in this regard and PDA's offer
significant opportunity for local

--vernance which are not available in
~st public settings.

The PDA's mission includes six basic
principles for the Market:

1. Preserve the traditional character, uses

and physical assets of the Market.
2. Provide goods, services and

opportunitiesfor low- and moderate-
income people.

3. Maintain the producer oriented
farmer's market.

4. Promote small owner-operated
businesses and help create new ones.

5. Ensure that the Market and
surrounding Market Historical
District maintain and reinforce their
unique character.

6. Consider and value the views of the
public and the Market community
in developing policy to further the
objectives of the Market.

An elaborate structure of
interlocking boards and arcane rules
and regulations has resulted in a system
of checks and balances within the
Market which provides a certain degree
,of inertia and self-correction in the
Market's overall direction. There are
five entities at the Market whose
principle interest is the health of the
Market community overall and four
independent human service agencies.
VISTA and CETA volunteers were
involved in the creation of all Market
human service agencies.

The Market ,Entities: (number of
employees in parentheses)

v

1. The Friends of the Market (0). The
Friends forced the initialvote to save
the Market and continue as a force
in Market politics.

2. The Pike Place Market Preservation
& DevelopmentAuthority (85). The
PDA acts as developer, landlord and
property manager. The PDA board
has twelve members: 3 elected by
a voting membership, 3 appointed
by the Mayor and confirmed by the
Seattle City Council, 3 elected by
Market tenants and 3 selected by the
PDA Board.

3. The Pike Place Market Historic
Commission (1). Maintains historic
authenticity of design and use.

4. Merchant's Association (1).
Promotes the Market and Market

QCDCisnow
QueenCityCommunity
DevelopmentCorporation
"Queen City" was Seattle's nickname
until worries over double-entendre jibes
led "city fathers" to change the tag to
"EmeraldCity" in the 1970's.The Queen
City Business Guild was a group of gay
bar owners fighting police payola in
1950's Seattle, one of the first gay
organizations formed in Washington
State and the first with political intent.
The name Queen City Community
Development Corporation corrects a
slight, honors an early organizational
effort and acknowledges the egingmatic
and ambiguousnature of sexual identity.
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